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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving
packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving
packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving
packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving
packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving
packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided
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Case Study: File: None provided

Not answered



2021 Annual Report Responses

Campari Australia Pty Ltd
Date printed: 17/05/2021

APCO Annual Reporting Tool © 2017­2021 Page 1 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 2 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 3 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 4 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 5 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 6 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 7 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 8 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 9 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 10 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 11 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 12 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 13 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 14 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 15 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 16 of 18

2021 Annual Report Responses

Campari Australia Pty Ltd

APCO Annual Reporting Tool © 2017­2021 Page 17 of 18

Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided
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Case Study: File: None provided
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered
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Reporting Tool Setup Details

Reporting Tool Setup

Primary Industry Sector Food and beverage

Category: Beverages - soft drinks, water, juice etc.

Secondary Industry Sector Food and beverage

Category: Beverages - beer and cider

Supply Chain Position Importer / Supplier

Secondary: None provided

Does your parent organisation operate in countries other than Australia? Yes

Regions: Global Company

Percentage annual turnover attributed to Australian operations: 5%

Has your organisation made a formal, public commitment to Australia’s 2025
National Packaging Targets?

No

Subsidiaries Reporting For

None provided

Reporting Period

Calendar Year: 1st Jan - 31st Dec

Baseline metric SKUs

Recent reporting: 26

Previous reporting: 26

1.1 Packaging Sustainability Strategy

LEADERSHIP

Does your organisation have a packaging sustainability strategy that commits to using the Covenant Sustainable
Packaging Guidelines (SPGs) (or equivalent)?

Yes

Supporting evidence: Global strategy is to look at sustainable forms of packaging when and where possible in conjunction with use of

technology.

Is the packaging sustainability strategy integrated into business processes? Yes

Supporting evidence: Yes from procurment prespective all contracts are worked on basis that packaging is in the form of beneficial wi

th no negative impact with aim of carbon neutral impact.

Is your packaging sustainability strategy integrated in a quality system for continuous improvement? Yes

Supporting evidence: Yes these are involved as part of business as usual and focused on when doing NPD development.

Does the packaging sustainability strategy include specific, measureable and time-based targets for packaging
sustainability?

No

Additional comments: None provided

1.2 Closed Loop Collaboration

Have you investigated options for joining or starting a collaborative closed loop initiative or program? No

Additional comments: None provided

1.3 Consumer Engagement

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Do you provide consumers with any information on the sustainability of your packaging? Not relevant

Does any of your packaging include on-pack claims or labels on packaging sustainability (excluding
disposal/recycling claims and labels)?

Not relevant

How many SKUs have package labelling that encourages active consumer engagement in packaging
sustainability?

Not relevant

Does your organisation actively engage consumers, through packaging design, to reduce the impacts of
consumption?

Not relevant

Does your organisation support on-pack sustainability education with marketing campaigns? Not relevant

Additional comments: None provided

1.4 Industry leadership

LEADERSHIP

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Have you led or initiated any packaging sustainability initiative(s)? Not relevant

Do you work collaboratively with other organisations or customers to improve sustainability outcomes? Not relevant

Has your organisation received external recognition for its contribution to packaging sustainability within your
chosen reporting period?

Not relevant

Are you actively engaging with peers to promote packaging sustainability and share sustainability knowledge for
non-commercial purposes?

Not relevant

Additional comments: None provided

2.1 Packaging Design & Procurement

OUTCOMES

Do you have a documented procedure on using the Sustainable Packaging Guidelines (SPGs) or equivalent to
evaluate and improve packaging?

No

Additional comments: None provided

2.2 Packaging Materials Efficiency

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of material
used for packaging?

Yes

Supporting evidence: Currently investigating the opportunity to reduce the cardboard used in the packs

How many SKUs have achieved a reduction in material weight or have been optimised for material efficiency? 26

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have been optimised for the material efficiency of their packaging, with supporting evidence of the
methodology used to evaluate optimisation?

26

Quantitative accuracy: High

Supporting evidence: Method: Wrap a pallet of product with standard pallet wrapping setting then cut and weigh the stretch film and c

ompare each proposed stretch film to understand the best option

Additional comments: None provided

2.3 Recycled & Renewable Materials

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to optimise the quantity of materials
in your packaging that are renewable and/or contain recycled content?

Yes

Supporting evidence: Our carton cardboard is total recyclable, aluminum cans are total recyclable, glass bottles are also recyclable

How many SKUs have packaging that incorporate some recycled or renewable content? 26

How many of these SKUs are made from recycled materials? 26

How many SKUs of packaging are made from renewable materials? 0

Quantitative accuracy: High

Supporting evidence: None provided

How many SKUs have packaging that has been optimised for recycled or renewable content? 26

Quantitative accuracy: High

Supporting evidence: None provided

Additional comments: None provided

2.4 Post-consumer Recovery

OUTCOMES

Has your organisation developed a plan, or are you investigating opportunities, to increase or optimise the
recoverability of packaging?

Yes

Supporting evidence: Currently no plan in place however all components are recyclable

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems? 26

How many SKUs have packaging that is reusable? 0

How many SKUs have packaging that is recyclable? 26

How many SKUs have packaging that is certified home compostable? 0

How many SKUs have packaging that is certified industrial compostable? 0

How many SKUs have packaging that is compostable (not certified)? 0

Quantitative accuracy: High

Supporting evidence: All our SKUs are made up of packaging that is fully recyclable through current recovery method schemes

How many SKUs have packaging that goes to landfill? 0

How many SKUs have packaging that can be recovered through existing post-consumer recovery systems that
achieve highest potential environmental value?

26

Quantitative accuracy: Medium

Supporting evidence: None provided

Additional comments: None provided

2.5 Consumer Labelling

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to improve on-pack consumer
labelling for disposal or recovery?

Yes

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery? 26

Quantitative accuracy: Not provided

Supporting evidence: None provided

How many SKUs have packaging labelled for disposal or recovery in compliance with AS/NZS ISO 14021 (a

standard for self-declared environmental claims)?

26

Quantitative accuracy: Low

Supporting evidence: None provided

Additional comments: None provided

2.6 Product Packaging Innovation

OUTCOMES

Do you wish to report against this recommended criteria for the current reporting period? Yes

Has your organisation developed a plan, or are you investigating opportunities, to review whole product-packaging
systems to improve packaging sustainability?

Yes

Supporting evidence: we are in early stages of investigating different opportunities to understand the scope of potential capital invest 

ment required

Does your organisation have a documented procedure in place to evaluate the sustainability of whole product-
packaging systems?

No

Additional comments: None provided

3.1 Business-to-Business Packaging

OPERATIONS

Has your organisation developed a plan, or are you investigating opportunities, to reduce single use business-to-
business packaging going from your sites and facilities to customers (e.g. manufacturers or retailers)?

Yes

Supporting evidence: All the packaging material we use on site have recyclable capability

Are you collecting data on the amount of business-to-business packaging you provide to customers that is single-
use?

No

Additional comments: None provided

3.2 Waste Diversion

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? Yes

Do you collect data on the quantity of solid waste generated at your sites and facilities and the quantity or
percentage of solid waste recovered?

Yes

How much solid waste did you generate at your sites and facilities over your chosen reporting period? (tonnes) 232.3

Quantitative accuracy: Medium

Supporting evidence: This is generally through invoicing and internal documents

How much on-site solid waste did you reuse, recycle, compost or send to an energy-from-waste facility during your
chosen reporting period? (tonnes)

192.7

Quantitative accuracy: Medium

Supporting evidence: Significant increase on cardboard and plastic recycling compared to 2019

Additional comments: None provided

3.3 Supply Chain Influence

OPERATIONS

Do you wish to report against this recommended criteria for the current reporting period? No

Supporting evidence: None provided

Does your organisation communicate your packaging sustainability goals and packaging guidelines to the majority
of tier 1 suppliers and downstream customers (for business-to-business organisations)?

Not relevant

Does your organisation provide support to tier 1 suppliers and customers to improve their understanding of
packaging sustainability goals and strategies?

Not relevant

Does your organisation collaborate with tier 1 suppliers and customers to share knowledge and improve packaging
sustainability?

Not relevant

Does your organisation have processes in place to evaluate supply chain risks and opportunities for influence
throughout the entire supply chain (tier 1 and below)?

Not relevant

Does your organisation have processes in place to monitor and track compliance with key packaging sustainability
requirements throughout the entire supply chain (full traceability)?

Not relevant

Additional comments: None provided

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Aluminium 45549 Tonnes
Accuracy: Medium

Glass 164156 Tonnes
Accuracy: Medium

Timber 0 Tonnes

Steel 0 Tonnes

Composites 0 Tonnes

Paper 0 Tonnes

Cardboard 53925 Tonnes
Accuracy: Medium

Waxed Paper 0 Tonnes

Gable Top Carton 0 Tonnes

High Wet Strength Paper 0 Tonnes

Liquid Paper Board - Aseptic 0 Tonnes

Textiles 0 Tonnes

Polymer-Coated Paper Board 0 Tonnes

PACKAGING METRICS

How much packaging by weight did your organisation put onto the market in Australia in the reporting period?

Please include all components including retail and distribution packaging. This section will be used to collect information on the total amount of

packaging that is being generated in aggregate. Data will be summed across industries and sectors to estimate progress towards achieving

packaging sustainability in Australia.

Bioplastics 0 Tonnes

High-Density Polyethylene (HDPE) 0 Tonnes

Low-Density Polyethylene (LDPE) 0 Tonnes

Polyethylene Terephthalate (PET) 0 Tonnes

Polyvinyl Chloride (PVC) 0 Tonnes

Polypropylene (PP) 0 Tonnes

Polystyrene 0 Tonnes

Expanded Polystyrene 0 Tonnes

Polylactic Acid (PLA) 0 Tonnes

Other Plastics 2345 Tonnes

Additional comments: None provided

Freeform Questions

Freeform

Describe initiatives, processes or practices that you have implemented during your chosen reporting period that
have improved packaging sustainability.

• Board reduction on our outer cartons
• Film Wrap reduction on our pallets wraps
• Glass lightweight on our main bottles

Describe any opportunities or constraints that affected performance within your chosen reporting period.

Not answered
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Freeform Case Studies

Freeform

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered

Case Study: File: None provided

Not answered


